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The future of technology

“AI is the engines underlying many 
of our products and services.”
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“ T H E  E V E R Y T H I N G  S C H O O L "“ T H E  E V E R Y T H I N G  S C H O O L "



Topica’s target markets in SEA represents a large population of over 500m people 

Each of the 3 products addresses a multi-billion dollar opportunity across SEA

English education is a $4.5b market opportunity

(estimated) in VN, TH and ID combined ($23.7b

in China)

Live interactive online lessons still nascent in

● Lowest price point leads

everyone in lower middle

aged 20-45, i.e. ~15% of

MARKET OPPORTUNITIES

Live interactive online lessons still nascent in

SEA

Unicorn / Multi-million dollar international peers

Unicorn / Multi-million dollar international peers

leads to highest accessibility, suits

middle income class and above

of population

● $9b tertiary education opportunity in VN, PH,

and ID combined ($500b in US)

million dollar international peers

Unicorn / Multi-million dollar international peers





Mobile LMS Upgrade10% Courses from Top US Universities (Coursera)

UNI -ENHANCED QUALITY & USER EXPERIENCE   

Example: Marketing course from Wharton School, University of 

Pennsylvania

Mobile LMS Upgrade Automated Teacher Support

Automatic Teacher’s Weekly Report
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